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“Great things in Business are never
. . done by one person. They are done
Premium Energy Risk Governance Event by a team” - Steve Job.
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About: Energy Risk and Governance Summit (ERGS)

The Energy Risk and Governance Summit (ERGS) is an annual risk
leadership and governance summit where regulators, stakeholders and
professionals in the energy/power sector and focus on a range of
governance, operations, transition and emerging threats and opportunities
facing the sector. ERGS is a platform to circulate a shared vision, discuss
leadership and transformational issues of importance in the energy
industry.

Why Partner with Us

At Conrad Clark, we believe not only in talking the talk, but walking the talk.
In our last 12 years of operations in Nigeria, we have invested over
N8Omillion of our own funds, not only in promoting good risk governance
in Nigeria, but we have also showcased Nigerian organizations with
excellentrisk leadership to the world.

As a league of knowledgeable problem-solvers, helping organizations see
opportunities, inspire possibilities with effective teamwork in order to
achieve their objectives, we see joint opportunities to not only add value
but also create value in the Nigerian energy and power sector.

Our Value Proposition

Becoming an official partner of the 2021 Energy Risk and Governance
Summit will give your organization a leadership position in promoting its
brand visibility to a growing profitable sector, new business lead
generation with a high conversion rate and access to key energy
professionals and decision makers.

Before the event:

Your participation as a partner will be announced at press releases with
media partners across the national and international space. We would also
do a short digital documentary of your organization’s value proposition via
various media platforms.

During the event:

Extensive profiling of your brand presence. Marketing video of your brand
for advertisement purposes, speeches and presentation, prominent
visibility through adverts during the event. We are open to discuss bespoke
branding opportunities for your brand at the event.

After the event:

Post event communication to media houses and guests such as thank you
letters, press releases, print and electronic media coverage will feature
sponsors brands.

We are open to discuss bespoke branding opportunities for your brand before, during and
after the event.

"Success is best when it's shared.” - Howard Schultz




Partners Pack

Platinum Category
N3,000,000.00

60 secs advert (video) played four
times at the event (Beginning, first
break, summit peak, second break and
close of event)

Opportunity to speak and showcase
your brand/ product/ services

5 seats-premium networking access
for your executives/guests (This
grants access to breakout room
exclusive for speakers and special
guests)

20 attendance slots (regular access)
for members of your team/ guests
Screen base e-banner to be shown 15
times

Equal exposure with event owners on
social media, press adverts and other
promotional material

Premium exposure of your brand in all
media and marketing communication
properties post summit

One Full page adverts in main event
brochure (Width *Height 8 by 11
inches)

Other Partnership
Opportunities

Gold Category
N2,000,000.00

30 secs advert (video) played three
times at the event (Beginning, first
and second break)

Opportunity to speak and showcase
your brand/ product/ services

4 seats-premium networking access
for your executives/guests (This
grants access to breakout room
exclusive for speakers and special
guests)

10 attendance slots (regular access)
for members of your team/ guests
Screen base e-banner to be shown 10
times

Equal exposure with event owners on
social media, press adverts and other
promotional material

Premium exposure of your brand in all
media and marketing communication
properties post summit

Half page advert in main event
brochure (Width *Height 8 by 11
inches)

Sponsorship Categories

Silver Category
N1,000,000.00

30 secs advert (video) played two
times at the event (first break and
second break)

Opportunity to speak and showcase
your brand/ product/ services

3 seats-premium networking for your
executives/guests (This grants access
to breakout room exclusive for
speakers and special guests)

5 seats (regular access) for members
of your team/guests

Screen base e-banner to be shown 5
times

Equal exposure with event owners on
social media, press adverts and other
promotional material

Premium exposure of your brand in all
media and marketing communication
properties post summit

Quarter page advert in main event
brochure (Width *Height 8 by 11
inches)

. Campaign and Publicity - #2M (Benefits same as Gold Sponsorship)
. Sole Online Branding - #1M (Benefits same as Silver Sponsorship)
. Advert in Digital Program Brochure - N200Ok full page, #100k Half page

"Effectively, change is almost impossible without industry-wide collaboration, cooperation, and consensus.” - Simon Mainwaring
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